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Guide to creating a popunder campaign

1. Step I Add funds to your account. You cannot start youcampaign without depositing first.

1.1 Click on: Add Funds- Add your desired amount, and press submit.
1.2 Our minimum deposit i25$!

Note:
- Deposits are approved periodically 3 times a day, and approval times might be as much as 24
hours.

2. Step 2 Create a new campaign
2.1 Click on Campaign A Create Campaign A Create Popunder Campaign

New Popunder Campaign

"YOUR CAMPAIGN NAME HERE"

When do you want to start a campaign? ® startimmediately, run continuously Setup start and end date

Campaign Budget

Default CPV k3 0.01

CPM Bid $10.00

Recommended Rate Card

How would you like to spend your daily ® Evenly ASAP
budget

Campaign Limits

Daily Views

Views per IP

Notes:
T Inorder to speed approval time, please mark the campaign, rather its adult or
mainstream.
Total budget - total budget limit for the campaign.
The min daily budget is 10$ per campaign.
CPV — click per view. Pay attention that CPV = CPM/1000.
Daily Views — The total amount of impression your campaign would get on a daily basis
We strongly recommend to use views per IP: 1 to 3.
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2.3 ChooseG E Odnatime targetingpreferences

Locations 7 Search Show Selected

= ¥ Locations
= Pusaca b
+ @ Canada
+ @ United States
+ @ Western Europe
+ @ Aus
+ ¥ Eas
+ @ southe
+ @ south Asla

lia

* @ East Asia
+ @ West Asia

+ @ Central Asia
+ @ Latin America
+ @ Other
Time Targeting
Days of week ¥ Sunday ¥ Monday ¥ Tuesday ® wednesday ¥ Thursday ¥ Friday ¥ saturday
Time of day 12:00 AM vo- 1200
Time targeting uses Pacific Time (PT) timezone

a) If you intend to run your campaign on specific GEQ’s please press: “Locations” A
unselect all A Choose your desired GEO'’s.
b) In order to custom bid per GEO, please press on the GEO itself, and place your bid.

2.4 Choose Operating system, browsers or carrier targeting preferences
If you have any Operating systems, Browsers or carriers preferences click on “Show OS, User
Agents, Carriers”

Choosethe operating System you would like to target:

Search Show Selected

— W Operating systems
a. ¥ Unknown ?
¥ Other 7
= ¥ Desktop
# windows
* Linux
¥ MacOs
= ¥ Mobile
b. “ios
* Android
*) Blackberry
® Symbian
¥ Other Mabile
* wWindows Mobile
= @ Tablet
C. # Other Tablet
«i0S Tablet
# Android Tablet

You can choose:

a) Desktop operating System

b) Mobile operating system

c) Tablet operating system Choose your Browser
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Choose browser

Search

= ¥ Browsers

¥ Unknown’
¥ Other’

+ ¥ safari
+ ¥ Firefox

*+ ¥ internet Explorer

+ ¥opera
+ ¥Edge

¥l Apple Browser
¥ Android Browser

+ ¥ chrome

Choose carrier

Connection type

a)

b)

Carriers

Any

Search Country

3
|« REIET

A1 Telekom Austria

B aser

Access Telecom
| BECIE

heris

Afane

Africell
AIRCEL

H 4 1-100fa77 > M 2

Show Selected

Selected

First choose your preferred connection type: WI Fi,
Cellular or any.
If you would like to target specific carriers, first choose
the GEO.
Then, you can better locate your target carrier.
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2.5 Supported Macros:

Supported macros:

{query} - publisher search keyword

{banner} - adid

{bid}

{keyword} - matched keyword

{subid} - publisher feed subid

{pubfeed} - publisher feed id

{remfeed} - remote feed id

{ga} - required for Google Analytics statistics ,
{aa} - required for Event Tracking
{conversion} - conversion tracking

{referrer} - referrer url (urlencoded)
{referrer_domain} - referrer domain
{country} - two-letter visitor's country (ISO 3166-2)
{state} - visitor's

state

{city} - visitor's city

Actions Destination Url ?
[ %|  http:/rexample.com/2s1={subid}&s3={country}&sa={conversion}

M €101 > W 2

http://example.com/?s1={subid}&s3={country}&s4={conversion}

\ J
[ \ I :

Your creative Optional Macros

Note: If you added the conversion tracking feature to your
campaign, in order to completer the process, please add the
macro {conversion}, to your campaigns URL.
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Step 3 Add your campaign URL

Press on “New pop ad”

Actions Creative Type Destination URL T

Har Wz

Add you link under “Destination URL”
New Pop-under Ad

Type Pop-under v

Destination URL® https://example.com/ads/1/{banner}/{keyword}

Available macros: (s}, {banner}, {bid}, {browser}, {campaign}, {carrier}, {city}, {canversion}, {country}, {za}, {ip}.
{keyword}, {offer}, {original_subid one}, {query), {referrer}, {referrer_domain},

, {pubfeedy, {pubpoint}, {pi
{remfeed), {searcn_ip}, {search_referrer_domain}, {source}, {state}, {subid), {user_agent}, {zio} Mare

Cancel m

*After finalizing all of the steps, please press on “Submit”
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Step4: Conversion tracking URL (optional)

Go to “Campaigns”

=A =4 =4 =4

Press on |E|
Go to “TQ & Analytics”
Press on “Show Conversion Tracking”

Press on “New Goal” - That is the number that would be presented on the platform

for that specific campaign upon each conversion.

Clickor ”| ' VRSNJ &! OG A

w’-AdMaven Reports ~ Campaigns ~ Budget Manager ~ Settings ~

Campaigns

Home / Campaigns

Search

Campaign Type  Campaign Enabled

Actions v D Campaign Name Campaign Type  Enabled  Start Date
(] [x][] 123923 test cpc v 16 August 2016
The ®“Conver sitoenmptlraatcek”i nwgi nldRoLw  wi | | ]

Conversion tracking URL template

Select Goal

URL

http://xml.ad-maven.com/conversion?c={conversion}&count={count}&value={value}

Parameters

All parameters should be URL-

Usage

nd a request to conversion tracking URL above

In case of conversion URL without Goal Id usage, campaign still requires at least one Goal to be created.
Conversions will be recorded to the first active Goal.

Copy the following link:

http://xml.ad-maven.com/conversion?c={conversion&count={count}&value={value}

1

il
)l
il

ump .

Conversion (s4 in the example) = Insert the macro for Click ID from your platform

Count =insert “1”
Value = The value of each conversion
For example: http://xml.ad-maven.com/conversion?c=s4&count=1&value=1.5



http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=s4&count=1&value=1.5
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Step5: Campaign edit

4.1 In order to edit your campaign first press, “Campaign”

%Admavﬁn Reports ~ Campaigns ~ Budget Manager ~ Keywords Tool Settings v

4.2 press on this icon:
Note: Don’t forget to press “Submit” to save your edits

Step6: How to Whitelist/Blacklist specific sub ids

5.1 Go to: Reports A Reports by campaign replace image

w-'AdmaVBn Campaigns ~ Budget Manager ~ Keywords Tool Settings v Manual
Reports by Date
Reports by d
Home / Date Reports by Campaign
Reports by Country
Advertiser
j« Feed

Clicks\Views
?

Impressions\Requests  Pixel Impressions\Requests Cost  CPC\CPV? Avg. CPA Position? VIR? CR?

64582 11,503 0 4,899 §24.97 $0.0051 $0.0000 1.0136  42.59% 0.00%
66416 82,305 0 45,621 $223.07 $0.0049 $0.0000 1.0037 55.43% 0.00%
93,808 0 50,520 $248.04 $0.0049 $0.0000 1.0049 53.85% 0.00%

PageSize (50 v| M 4 1-202 0 W &

9 From the reports extract the feed number which is connected to your campaign,

For instance: 77425

9 Press (+) and pick pub sub-id you would like to Black/White list, for instance:

635635

9 Inorder to create the list, of sub id 635635 from feed 77425, you need to create a

string of feed.subid like so: 77425.635635.
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5.2 Implementingthe Whitelist/Blacklist into your campaign
Go to: Campaign A A TQ & Analytics A Feed List Mode

Mark rather it’s a whitelist/Blacklist and paste the list you made
Whitelist - you will get traffic from this sub ids aline.
Blacklist — You will get traffic from every other sub id beside the selected sub ids.

Whitelist

77425635635

Advanced targetingKeyword tod

If you would like to target specific keywords, Please use the “Keyword Tool” column
in your panel

w"AdMaven Reports ~ Campaigns ~ Budget Manager ~ Keywords Tool Settings ~ Manual

Note: We strongly recommend to usfor startersthe Keyword* R O,fb receive
max traffic and then start excludingub idsfrom there.
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Guide to Creating your push notification campaign

Step t Add funds to your account. You cannot start youcampaign without depositing first.

1.3 Click on: Add Funds- Add your desired amount, and press submit.
1.4 Our minimum deposit iS0$!

Note:
- Deposits are approved periodically 3 times a day, and approval times might be as much as 24
hours.

3. Step 2 Create a new campaign

2.1 Click on Campaign A Create Campaign A Create Native Campaign

New Native Campaign

"YOUR CAMPAIGN NAME HERE"

When do you want to start a campaign? ® Startimmediately, run continuously Setup start and end date

Campaign Budget

0.1

Recommended Rate Card

How would you like to spend your daily ® Evenly ASAP
budget

Campaign Limits

Impressions per day

Impressions per IP

Notes:
' You can limit your campaign in total budget.
1 The min daily budget is 10$ per campaign.
I eCPM —the price you pay for 1000 impressions of your campaign image.
I Impressions per day — The total amount of impression your campaign would get on a

daily basis.
I Impressions per IP - We strongly recommend to use views per IP: 1 to 3.

10
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3.3 ChooseG E Odnda timetargeting preferences

Locations 7 Search Show Selected

= ¥ Locations
= Pusaca b
+ @ Canada
+ @ United States
+ @ Western Europe
+ @ Aus
+ ¥ Eas
+ @ southe
+ @ south Asla

lia

+ @ East Asia

+ & West Asia

+ @ Central Asia
+ @ Latin America
+ @ oOther

Time Targeting

Daysof week  # Sunday ® Monday ® Tuesday ® wWednesday ® Thursday ® Friday ® Saturday
Time of day 12:00 AM vo- 1200

Time targeting uses Pacific Time (PT) timezone

Notes:
c) Ifyouintend to run your campaign on specific GEQ’s please press: “Locations” A
unselect all A Choose your desired GEO'’s.
d) In order to custom bid per GEO, please press on the GEO itself, and place your bid.

3.4 Choose Operating system, browsers or carrier targeting preferences
If you have any Operating systems, Browsers or carriers preferences click on “Show OS, User
Agent, Carriers”

Choose your Operating systems

Search Show Selected

— W Operating systems
a. ¥ Unknown ?
¥ Other 7
= ¥ Desktop
# windows
* Linux
¥ MacOs
= ¥ Mobile
b. “ios
* Android
*) Blackberry
® Symbian
¥ Other Mabile
* wWindows Mobile
= @ Tablet
C. # Other Tablet
«i0S Tablet
# Android Tablet

You Can Choose between:

a) Desktop operating System

b) Mobile operating system

c) Tablet operating system Choose your Browser

11
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Choose browser

Search Show Selected

= ¥ Browsers

¥ Unknown’
¥l other?

+ ¥ safari

+ ¥ Firefox

+ ¥ Internet Explorer
¥ Apple Browser
¥ Android Browser

+ ¥ chrome

+ ¥opera

+ ¥Edge

Choose carrier

Connection type Any a.

Carriers
Search Country Selected

C Clear filters

Name

w
o

3 Italia

A1 Telekom Austria

AAPT

Access Telecom

ADIF

Aeris

Afone

Africell

AIRCEL

Gl < I < < < < I < I < < < < <

4 1-100f477 > M &

a) First choose your connection type: WI Fi, Cellular or
any.

A) If you would like to target specific carriers, first choose
the GEO.

B) Then, you can better locate your target carrier.

12
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2.5 Supported Macros:

Supported macros:

{query} - publisher search keyword

{banner} - adid

{bid}

{keyword} - matched keyword

{subid} - publisher feed subid

{pubfeed} - publisher feed id

{remfeed} - remote feed id

{ga} - required for Google Analytics statistics ,
{aa} - required for Event Tracking
{conversion} - conversion tracking

{referrer} - referrer url (urlencoded)
{referrer_domain} - referrer domain
{country} - two-letter visitor's country (ISO 3166-2)
{state} - visitor's

state

{city} - visitor's city

Actions Destination Url ?
[ %|  http:/rexample.com/2s1={subid}&s3={country}&sa={conversion}

M €101 > W &

http://example.com/?s1={subid}&s3={country}&s4={conversion}

\ J
[ \ I :

Your creative Optional Macros

Note: If you added the conversion tracking feature to your
campaign, in order to completer the process, please add the
macro {conversion}, to your campaigns URL.

13
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Step 3 Build you custom Native push

Press on “New Native ad”

Actions Creative Type Title
Har M

Destination URL ?

*Once you had begun creating your Native push campaign you cannot change the
campaign Type to Pop.

Campaign "YOUR NATIVE CAMPAIGN NAME HERE" -

Type Native

1) Title — Create a title that would be most suitable for the campaign you are
running in order to increase engagement with the user. The max amount of
characters recommended is 31.

Title "CAMPAIGN HEADER HERE"

Available macros: {city}, {City}, {country}, {country_name}, {keyword}, {Keyword}, {KeyWord}, (KEYWORD?}, {query},
{Query}, {QUERY}, {state}, {zip} More

2) Description — This section is referring to the body of text in the push itself. Use
a description that would communicate with the title you created in order to
increase CTR%. Max Characters recommended on Description is 51.

Description "BODY OF TEXT HERE"

A
Available macros: {city}, {City}, {country}, {country_name}, {keyword}, {Keyword}, {KeyWord}, {KEYWORD}, {query},

{Query}, {QUERY}, {state}, {zip} More

3) Destination URL — The URL the user will get to upon clicking the ad.

Destination URL’ https://panel.ad-maven.com/advertiser/new-campaign/native

Available macros: {aa}, {app_bundle}, {app_id}, {banner}, {bid}, {browser}, {campaign}, {carrier}, {city}, {City},
KeyWaord}, {KEYWORD}, {offer},
%} {QUERY}, {referrer}, {referrer_domain},

{conversion}, {country}, {country_name}, {ga}, {ip}, {keyword}, {Keyword
{original_subid}, {os}, {pubfeed}, {pubpaint}, {pubzone}, {query}, {Qu
{remfeed}, {search_ip}, {search_referrer_domain}, {site_id}, {source}, {state}, {subid}, {user_agent}, {zip} More

14
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4) Image — The final stage of the Native push campaign configuration would
consist of the image you would like to be presented on your very own
customize push.

In order to set up your image for Native push notification, first please select the
image size you would like. Push image sizes range from 20X20 and up to
1268X628 and everything in between. We recommend placing for desktop a
ratio 1:1.5 — 360X240 or 720X480, and for Android 2:1 Aspect ratio, minimum
512X256 or for a more balanced aspect ratio 1024X512 and max 2048X1024.

Images ‘ |

20%20
50%50
75%75
80x80
100x70
125x125
128x128
150x150
160x600

170x90

Once you have started a native campaign, the campaign type cannot be changed
later on.

& Upload image

In case you the “Upload image” is not bold blue, it means you have not chosen
image size yet.

Once the “Upload image” button is bold blue, you would be able to upload an
image that would be modified to the selected size, you will see an image
preview.

15
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Desktop push notification example:

“ Title text here

| Description text here (up to
51 charecters)

Ongoing

Info
am

No SIM

ard

Notifications Clear

Title text here
« - Description text here (Up to 51 Charecters)

o

*After finalizing all of

16

steps, pl ease
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Step4: Conversion tracking URL (optional)

Go to “Campaigns”

Press on

Go to “TQ & Analytics”

Press on “Show Conversion Tracking”

Press on “New Goal” - That is the number that would be presented on the platform
for that specific campaign upon each conversion.

=A =4 =4 =4

Clickon| | ' yR&NJ 4! OlAzy

w‘-AdMaven Reports ~ Campaigns ~ Budget Manager ~ Settings ~

Campaigns

Home / Campaigns

Search Campaign Type Campaign Enabled

oo

Actions v D Campaign Name Campaign Type Enabled  Start Date

[2)[E][x][»] 123923 test cpc = 16 August 2016

The “Conversion tracking URL template” window

Conversion tracking URL template

Select Goal

URL

http://xml.ad-maven.com/conversion?c={conversion}&count={count}&value={value}

Parameters

id Current goal Id

conversion Click Id used for conversion tracking

count Number of conversions (optional, default value = 1)
value Conversion value (optional, default value = 0)

All parameters should be URL-encoded

Usage

Add {conversion} macro into text ad destination URL (mandatory)
Create Goals in Offer settings

Once click converts, send a request to conversion tracking URL above

In case of conversion URL without Goal Id usage, campaign still requires at least one Goal to be created.
Conversions will be recorded to the first active Goal.

Close

17
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Copy the following link:

http://xml.ad-maven.com/conversion?c={conversion&count={count}&value={value}

T
T
T
T

Conversion (s4 in the example) = Insert the macro for Click ID from your platform
Count =insert “1”

Value = The value of each conversion

For example: http://xml.ad-maven.com/conversion?c=s4&count=1&value=1.5

Step5: Campaign edit

4.1 In order to edit your campaign first press, “Campaign”

wAdMaUBn Reports » Campaigns ~ Budget Manager ~ Keywords Tool Settings

4.2 press on this icon:

Note: Don’t forget to press “Submit” to save your edits

Step6: How to Whitelist/Blacklist specific sub ids

5.1 Go to: Reports A  Reports by campaign replace image

w.'AdmaUBn Campaigns ~ Budget Manager ~ Keywords Tool Settings ~ Manual
Reports by Date

Reports by d

Home / Date Reports by Campaign

Reports by Country

Advertiser
|« Feed i i
Impressions\Requests  Pixel Impressions\Requests C|ICk5‘\?VIEWS Cost  CPC\CPV? Avg. CPA Position? VTR? (R?
645824 11,503 0 4899 $24.97 $0.0051 $0.0000 1.0136 4259% 0.00%
66416} 82,305 0 45,621 $223.07 $0.0049 $0.0000 1.0037 55.43% 0.00%
93,808 0 50,520 $248.04 $0.0049 $0.0000 1.0049 53.85% 0.00%

PageSize (50 v W 4 1-2002 0 W &

From the reports extract the feed number which is connected to your campaign,
For instance: 77425

Press [*J and pick pub sub-id you would like to Black/White list, for instance:
635635

In order to create the list, of sub id 635635 from feed 77425, you need to create a
string of feed.subid like so: 77425.635635.

18


http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
http://xml.ad-maven.com/conversion?c=%7bconversion%7d&count=%7bcount%7d&value=%7bvalue%7d
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5.2 Implementing the Whitelist/Blacklist into your campaign

Go to: Campaign A A TQ & Analytics A Feed List Mode

Mark rather it’s a whitelist/Blacklist and paste the list you made

Whitelist - you will get traffic from this sub ids aline.

Blacklist — You will get traffic from every other sub id beside the selected sub ids.

= =4 =4 =

Whitelist

77425.635635

Advanced targetingKeyword tod

If you would like to target specific keywords, Please use the “Keyword Tool” column
in your panel

M‘-AdMaUen Reports Campaigns ~ Budget Manager ~ Keywords Tool Settings Manual

Note: We strongly recommend to ustor startersthe Keyword* R O,fb receive
max traffic and then start excludingub idsfrom there.
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